The 2010 Pound

for Pound Challenge

Lose Nationally.

y
ontact Maria Oberst wi

For the second consecutive year, .
Feeding America will partner Foodlink at (585) 328-3380

with General Mills, The Biggest X156 or

Loser and other corporate part- moberst@foodlinkny.org
ners to encourage Americans to

lose weight through the Pound

for Pound Challenge. Built

around the incredible success

- of NBC's The Biggest Loser, the
program allows anyone to shed Your Local Food Bank
pounds along with the contestants by pledging their

weight-loss goals at www.pfpchallenge.com. For every
pound pledged, General Mills and other partners will
donate 14 cents to Feeding America. Our sponsors will
contribute a total of up to $1.5 million. Feeding America
will then distribute the money to local food banks, based
on the zip codes of consumers who participate.

Our Goal

To rally our community to take the Pound for Pound Our Proud Partners
Challenge. The more people that take the Challenge

V]

in our area, the more money we make locally to serve

those in need. All of which leads to the greater health FEED|NG"
of our nation. AMERICA ooy

GENERAL MILLS

Hunger in America

According to the USDA, one in eight Americans struggles
with hunger. Demand for emergency assistance at food
pantries, soup kitchens and other feeding programs is @FITHESS‘
at an all-time high as the nation struggles through tough

economic times.

About Feeding America ~ Feeding America provides low-income individuals and
D NG® families with the fuel to survive and even thrive. As the nation’s largest domestic
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hunger-relief charity, our network members supply food to more than 25 million
CA Americans each year, including 9 million children and 3 million seniors.
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	For More Information: Contact Maria Oberst with Foodlink at (585) 328-3380 x156 or moberst@foodlinkny.org
	Your Local Food Bank: 


